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Intro

At SumatoSoft, our design process blends creativity, strategy, and user-centered thinking.
During our cooperation in this phase, you can expect the same flow and artifacts you will see in
this article.

The article is divided into two sections:

e Navigating the artifact landscape: The section explores business goals and specific
design artifacts that help achieve them. An artifact is a tangible asset, such as a Figma
file, or an Excel document, that contains valuable information for product development.

e SumatoSoft design process: The second section is devoted to describing the

SumatoSoft design process step by step, with artifact explanations at every step.

Move to the next section with artifacts if you want to know more about the benefits every
artifact provides.

If you want to learn more about the SumatoSoft design process, feel free to skip the section

with artifacts and move directly to the section with the design process map.
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How to Navigate the Artifacts

This section focuses on the artifacts we create during the design phase. It helps you identify
which artifact to use depending on your business needs.
Here is how to approach the reading of statements for any artifact:
“| want to achieve goal #1, so | need to do action #1 - Ang get artifact #1
(at the #1 step at the design process)”
Once you identify which artifact you need, navigate to the corresponding step in the design

process during which the artifact is produced.

1. 1 want to outperform competitors, so | need to understand their strengths and
weaknesses - Competitor analysis (Research and Discover).

2. | want to develop an application that will resonate with my audience, so | need to
know their needs and preferences - User personas (Ideate and Define).

3. | want the app to be helpful to users, so | need to be aware of the tasks users want to
accomplish - User story (ldeate and Define).

4. | want the app to have intuitive navigation, so | need to map out the path users will
take within the app - User flowcharts (Ideate and Define).

5. | want the application to have the necessary features for users, so | need to define the
functions of the application - Application functionality (Ideate and Define).

6. | want to have clean, organized layouts, so | need to plan the Ul element structure on
every screen before start designing them - Wireframes (Ideate and Define).

7. | want to set the visual and emotional tone for the design - Moodboard (Design).

8. | want the app to have a modern aesthetic design, so | need to see several design
concepts to choose from before designing the whole application - Mockups (Design).

9. | want to see the design of all pages before moving to the development - User
interfaces (Design).

10. I want to test the app's usability and functionality before developing it, so | need to
build an interactive version of the app - A clickable prototype (Test).

11. I want the product to make a great first impression on users, so | need to test the app
with users and fix any issues before the release - Usability testing (Test).

12. | want to maintain consistency in Ul elements, so | need to have a collection of the
smallest design elements that will be reused across pages - Ul library preparation
(Transition to Development).

13. | want to guide my users effectively if an error occurs, so | need to know when
something might go wrong and think through the messages the app sends to users -

Successful scenarios and exceptions (Transition to Development).



Design Process Map
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#1 Project Kickoff &
Design Questionnaire

e Information about the company

o Details about the project idea

« Business goals

* Market information: competitors and
target users

#2 Research and
Discover

o Stakeholder interview
e Competitor analysis

#3 Define and Ideate

« Aligning business and user goals
e User personas

o User stories

o User flowcharts

e Application functionality

e Wireframes

#4 Design

* Moodboards
o Mockup
* User interfaces

P

#5 Testing:

e Clickable prototype
e Usability testing

o Final demo to the Client

Development

development team
e Ul library

exceptions

#6 Transition to

e App demo video recording for the

o writing successful scenarios and

implementation

#7 Design review

* Review the developed interfaces
against the original design concept
o Evaluation of the design idea

The design process starts with a project kickoff.

The picture above illustrates the steps of our design process and the key deliverables (or
artifacts) produced at each stage. We embrace Agile, implying that the process above is more a

blueprint for the design process than a fixed roadmap. The list of deliverables can be easily
adjusted depending on the project’s needs.
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#1 Project Kickoff & Design Questionnaire

The project kickoff is the official start of the project. Here, we gather the team, assign roles,
discuss the initial scope of work, and start working on the project. We also send you a design
questionnaire to gather detailed information about the project.

e Info about the company and design - contains questions about the presence of the
design book, slogans, key decision makers for design, how users should perceive and
feel about the application, what adjectives should be associated with the design, design
preferences, etc.

e Info about the idea - what problem the application aims to solve, what makes the
service unigue on the market, etc.

« * Info about business goals

- what the expected result is,

I'I'ell us a bit about your company

- what success looks like,
Do you have a URL for your b.

Please provide the company’s exact name, including abbreviations such as Ltd. Inc., Limited, Gmbh, or

Tell us what your company do. iy other
: platforms the app targets, etc.
e Available info about the

market (if it's gathered) -

What problem do you solve fo

Who are your

Company location:
What sets you apar

s there a uni
Share 5 adjective or words th.

Who are the decision makers Do you have a URL for your business? . k g .
competitors, market positioning,

What s it that makes your or

R target users, etc.

Tell us what your company does:
Customer

Describe

This step provides the

share 5

SumatoSoft design team with

Visitor and customer demogra...

My site\mobile app will be bu

detailed information about your

My site\mobile app will be bu My clients come to me because:

business, audience, market

My site\mobile app will be bu Ol

positioning, design preferences,
and other aspects of the application that will guide the Ul design and ensure your preferences

are integrated into the final product.
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#2 Research and Discover

During this step, we examine the questionnaire and ensure we understand the business
content correctly.
The essence of this step lies in the activities we perform and the artifacts we deliver:

e stakeholder interviews;

e competitor analysis.

Stakeholder Interview

The essence: regular or on-demand calls.
Goal: to gather valuable additional information for the design that wasn’t covered in the
questionnaire and clarify specific requirements and needs.
When to use:
e Always. This is a crucial activity to ensure the final product meets business
expectations.
When not to use:

e Avoid skipping this step if there is direct access to stakeholders.

Competitor Analysis

The essence: we examine competitor applications, either provided by you or researched by us.
We assess their design, usability, functionality, online presence, pricing models (if applicable),
etc.
Goal: to outperform competitors by understanding their strengths and weaknesses, unique
propositions, strategies, etc. This helps to gain insights into what works in your niche/market
and create a competitive advantage.
When to use:

e When entering a market with well-established players.

e When developing a new innovative product in a competitive market.

When trying to outperform competitors with a specific offering.
e When rebranding or repositioning your product in the market.
When not to use:
e When entering a completely new or niche market without competitors.

e When developing a truly disruptive product.
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#3 Ideate and Define

In this step, we ideate on and define the foundation for the future solution. It includes
preparations of the following artifacts:

® user personas;

e user stories;

e user flowcharts;

e application functionality or scope of work;

e wireframes.

User Personas

The essence: we examine the demographic and personal traits of the target audience to
develop a user archetype. A visual representation of user personas is often omitted, as a text
description is typically sufficient for development.
Goal: to create a detailed representation of the target audience to better tailor the application
to their needs, lifestyle, and preferences so that the application will resonate with them.
When to use:

e When building a new website or application.

e When targeting multiple user groups with varying characteristics.
When not to use:

e When targeting a very broad or generalized audience.

e When developing very niche products that solve highly specific problems.

User Stories

The essence: user stories are short, simple descriptions of a feature or function from the end
user's perspective. To develop them, we examine tasks that users would like to accomplish and
write short stories that describe these tasks.

These tasks can take several forms: jobs to be done (JTBD), user stories, job stories, use cases,
and scenarios. While they differ in form, they all serve the same purpose in the development

process.
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Goal: to define user tasks which, in turn, will help to identify the necessary functionality to

achieve them.

When to use:
e When planning development after the design is complete, user stories serve as a

valuable tool for describing the app’s functionality, which developers will use to
program the app later on.

When not to use:
e For technical or backend-focused projects, such as parser or APl development, where

the focus is more on system-Llevel tasks rather than user interaction.

USO07.2.3 Update Sales Records for New Pricing

Owned by Evgeniya gnatyuk -
Justa moment ago - 1minread - L See how many people viewed this page

Status READY FOR DEV

User Story As a Sales Manager, | want to update sales records to reflect new pricing structures so that the reports align with the current market rates.

Context This user story is part of the "Sales Records Optimisation" initiative, which focuses on improving data accuracy in sales reporting. It involves updating records to
incorporate new pricing rules, which were introduced as part of the pricing policy changes for Q3 2024.

Permissions Admin, Sales Manager

Priority RELEASE 9.1

Jira Issue LMS-975

Approved by @Dmitry Golubko

@Dmitry Golubko
@Dmitry Golubko

Author @Evgeniya Ignatyuk
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User Flowcharts

[send] The app sends out
) the Order

fsend)

Status “New”
. View Spot records grouped
SelectSpetiecors CENEmgCEa for Order, list of contacts Send Order
o Orders
“ View the list of Order(s) Modify Order

DB Add comment

Add/remove Spot records

The essence: user flowcharts are diagrams that show the steps users take to achieve specific
goals within an app. The diagram may illustrate a flow for a specific feature on one screen or
represent a more global flow across the entire application. An alternative to user flowcharts is
a user flow diagram, which is best used when multiple roles are involved in one flow and their
integration matters.
Goal: to provide a clear visual representation of how users move through the application.
Flowcharts help identify potential obstacles, improve the user experience, and optimize
processes.
When to use:

e When designing complex scenarios with multiple steps, decisions, and branching paths.
When not to use:

e In projects with simple, straightforward, or short user scenarios.
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Application Functionality

Epic Feature Story B::ﬂﬂll
estimation?

Reporting Custom reports View list of avallable report templates R1 High Sequence 1 Yes
Reporting Custom reports Generate a custom report based on selected fiters (e.9.. date, location, user ackivity). ToDo R3 High Sequence 1 No
Reporting Custom reports Customize report columns and layout Ri Low No
Reporting Custom reports StarSave a custom report template for future use. R2 Low No
Reporting Usage Statistics View a dashboard displaying key usage metrics. R1 High Sequence 1 Yes
Reparting Usage Statistics Filter usage statistics by date, location, or user group. Ri High Saquence 1 Yes
Reporting Usage Stalisiics View a breakdown of user activity by feature or module. R1 High Sequence 1 Yes
Reporting Download Reports Downioad a generated report as a CSV file. Ri High Saquence 1 Yes
Reporting Download Reports Downioad a generated report as a PDF fike. R1 Medium No
Reporting Downioad Reports Select preferred format (CSV, PDF) bafore downloading a report. R3 High Sequence 1 No
Reparting Automated Reports. Schedule automatic report generation on a weekly basis. R3 High Ssquence 2 No
Reporting Automated Reports. Set a cusiom time for automatic report delivery. R3 High Sequence 1 No
Reporting Automated Reports Recaive automated reports via email R3 High Sequence 1 No
Import / Export Bulk Data Import Upload a CSV/Excel file to import data. R1 High Sequence 1 Yes
Import / Export Bulk Data Import View a praview of data bafors confirming the import R High Sequencs 1 Yos
Import / Export Bulk Data Import Map imported data fields io the system fields. Ri High Ssquence 1 Yes
Import/ Export Export Data to CSV/Excel Export selected data info a CSV file R1 Medium Sequence 1 No
Import/ Export Export Data to CSV/Excel [Export selected data into an Excel fia R1 High Sequence 1 Yes
Import/ Export Export Data to CSV/Excel Cheose specific data columns to include in the export. R1 High Sequence 1 Yes
Import / Export import Validation and Ermor Reporting T T e Ri High Sequence 1 Yos
Import / Export Import Validation and Error Reporting Receive a report of rows that failed to import due to validation issues, R3 High Sequence 1 No
Import / Export Import Validation and Error Reporting Comect validation eors and re-upioad the data flle. R3 High Sequence 2 No
Hems lom list View list of assets R1 High Sequence 2 Yes
ltems ltem list Filter assets R1 High Sequence 2 Yes
Htoms e ist Sort assets R1 High Saquence 2 Yos
Hems lem list Search through assets. R1 High Saquence 2 Yes
tems Hem list Move across asset list pages R1 High Sequence 2 Yes
Homs lom list Expart list of assets in XLS fla u: R1 High Sequence 2 Yes
ltems. Item list Export list of asset qr codes US W03.1.5 R1 High Sequence 2 Yes

The essence: we prepare a list of stories, which are grouped into features. The features
contribute to an epic, a high-level application asset, such as General Ul, reporting, geolocation,
admin panel, etc. The list of features is a backlog where we plan releases, track changes, and
assign priorities.
Goal: to define and document the app functionality for further development.
When to use:

e When building a new website or application.
When not to use:

e In conceptual projects or exploratory stages where features are not yet defined.

Wireframes

The essence: low-fidelity layouts with a focus on the content hierarchy, navigation, logic of
user interactions, and placement of Ul elements without designing them.
Goal: to organize Ul elements on the interface before investing in the design. It ensures clean,
balanced, cohesive and easily readable layouts.
When to use:
e When the user flows are complex and require preliminary prototyping to refine these
flows.

10
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e When there is no common ground among stakeholders on how the product should
work.

e When you want to ensure users find the product easy to use.
When not to use:

e If the product has a well-known set of features and user elements. For example, when

competitors have already designed interfaces and we need similar interfaces with the
same features.

e When the deadlines are very tight, and there is no space for complimentary activities
like prototyping.

I~ [N = [
| — i =
= |
— ==
== |
°




S SUMATOSOFT

#4 Design

The design stage is where ideas, user research, and competitor analysis come to life in the form
of visually appealing and interactive user interfaces. This stage is focused on producing
artifacts that define the final product's exact look. During this stage, we prepare:

e moodboards;

e mockup;

e user interfaces.

Moodboards

suasncs Foatransers Logo
9 Call Center

$56,890.00 It
o .
“ III IIII drm o=

)
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it o
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The essence: a board of images that set the tone, style, and overall authenticity of the product.
The board may contain photographs, colors, fonts, interfaces from other applications, and other
images that convey the emotion or style of the interfaces.

Goal: to define which emotions and feelings the design should trigger in users, like trust,
excitement, calmness, energy, etc.

When to use:
e When you want to establish an emotional tone for the product.

When not to use:
e When the project’s primary concerns are functionality and usability rather than

emotional reaction.
e When you have a brand book with style guides.
e Strict time or budget requirements.
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Mockup
EEE |

The essence: a mockup is a detailed representation of one application page closely resembling
the final product. It includes design elements like layout, typography, colors, imagery, style,
and content. Usually, we choose the home app page to prepare a single mockup or several
mockup versions.
Goal: to provide a detailed, visually accurate preview of the final design so stakeholders can
see how the product will look.
When to use:

e When you want to see a near-final design of a key page before designing others.

e When there are multiple stakeholders involved and their approval is required.
When not to use:

e When the visual identity isn’t really a significant aspect of the application. This is the

case for data-heavy interfaces or applications with spreadsheets as main screens.
e When using a predefined template for interfaces.

User Interfaces

The essence: Ul is the complete, polished version of the application’s visuals. Two scenarios
are available here: we can prepare the user interfaces for all pages at once or do it gradually
during development.

The main difference between these approaches lies in further flexibility - if interfaces are
prepared upfront, significant changes in the requirements would also require changing the
screens. We discuss and agree upon the preferred approach with you before processing the
design.
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Goal: to develop a final visual identity of the application.
When to use:
e When we agreed upon developing mockups. Ul design will likely follow.
e When developing a new product with a unique design. The final Ul is handed off to
developers for implementation.
e When preparing marketing and presentation materials for investors, the design could
be an additional artifact demonstrating your idea.
When not to use:
e The visual identity isn’t really an important part of the application, such as applications
with data-heavy interfaces or spreadsheets as main screens.
e When using a predefined template for interfaces.
e For technical or backend-focused projects with little or absence of UL.

e
g
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#5 Test

The test phase is focused on gathering feedback from both the business and final users
regarding key app characteristics such as convenience, usefulness, usability, intuitiveness, etc.
This process helps identify missing features, unexpected behaviors, and whether the interfaces
are organized in a logical and easy-to-understand manner. Based on this feedback, we adjust

the interfaces as needed.

Making changes during the design phase is significantly more cost-effective than

redoing interfaces during production.

This step includes:
e developing a clickable prototype;
e conduct usability testing;

e the final design demo.

Clickable Prototypes

The essence: clickable prototypes are interactive screens of the application that users can click
through and experience the flow like they are using the actual application. We use Figma to
develop such prototypes.
Goal: to create interactive screens for testing on real users and adjusting the interfaces, app
logic and functionality based on their feedback. The main advantage of clickable prototypes is
that they are much easier to understand and engage with than static designs.
When to use:
e For marketing and demo purposes. Clickable prototypes are a very powerful tool for
demonstrating the application concept to investors.
e When you have access to your potential customers and want to gather their feedback.
e When long-term cost efficiency is a top priority. Preparing clickable prototypes requires
resources, but they can save significant time and cost during development by avoiding
expensive revisions later.
When not to use:
e When your project is straightforward with minimal user interaction, static interfaces
could suffice.
e When deadlines are tight, and there is no space for additional activities.

e When the design has already been approved and there is no space for making changes.
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Usability Tests

The essence: usability testing involves engaging actual users in testing the design. In theory, it
requires gathering a focus group and presenting them with a clickable prototype. The designer
observes how users interact with the prototype and whether it’s clear to them how to complete
specific tasks with the app’s help.
However, businesses rarely refer to this measure due to time and budget constraints or the
absence of direct access to customers. Still, we came up with a good alternative that could be
used when the project development starts.
We offer to deploy a marketing environment during development. It's a separate app version
with only well-tested features and completed user flows, so you can demonstrate the product
to your customers and use it as a selling tool even before development ends.
Goal: to develop a better product by validating the design decisions on real users and
uncovering usability issues. Products that undergo usability testing are usually more
competitive in the market after launch.
When to use:

e When you have direct access to your customers.

e When multiple users are already waiting for the app release, and the first impression is

crucial.

When not to use:

e When developing an application with little interaction and without complex user flows.

e When you're struggling to find reasons to run usability tests, it's likely you can skip

them.

Final Demo

The essence: we regularly run demos of the work done, but this demo is especially important
for the development. We present user interfaces or a clickable prototype (if prepared) and ask
for feedback. We encourage our Clients to carefully review the user interfaces and be actively
engaged in this demo since the application will be based on this design. From this point
onward, the time and cost of making changes to requirements or design will increase.
Goal: to gather feedback from the business, validate design decisions, and ensure the product
is on track with business expectations.
When to use:

e When the design or clickable prototypes are ready for review.
When not to use:

e This is a mandatory step when we develop a design for the project.
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#6 Transition to Development

Developers need to understand how to translate the design into code clearly. To ensure the
design layouts are implemented exactly as planned by the design team and you, the design
team does the following:

e App demo video recording for the development team;

e prepare Ul library;

e write successful scenarios and exceptions.

Ul Library

= e Theessence: It's a collection of the smallest
design elements such as buttons, forms, icons,
warnings, notifications, etc. They will be reused
:. = = o mgg multiple times across all pages of the

application.
Goal: to ensure a consistent user experience

across all pages and speed up the development.

o = = The developers can program these little

components at the beginning of the project and

then call them from the necessary places.
When to use:

e When developing a unique design.

e When several developers are engaged in the development.
When not to use:

e When developing an application using another Ul library.

e When you have a style guide with predefined Ul elements.

e When a single developer is working on the project.
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Successful Scenarios and Exceptions

(O An error occurred while processing your request. Please try again. We apologize a lot. We are sorry X

@ We regret to inform you that your request cannot be processed at the moment due to technical X
difficulties. Our engineers are actively working to resolve the issue. We apologize for any
inconvenience this may cause and appreciate your patience

/\ Unauthorized access detected. Ensure you have proper permissions before proceeding. We are so X
SOrryyyyyy

@ This is a success alert — check itout! X

@ Please note that this feature will be undergoing maintenance tonight from 10:00 PM to 2:00 AM. X
During this time, access may be temporarily restricted. We appreciate your understanding

The essence: we define successful scenarios and exceptions to ensure the system behaves
consistently whether everything is good or something goes wrong. Special attention is given to
exception messages, ensuring the system provides clear and easily understandable responses
to users.
Goal: to ensure the system provides a smooth user experience under normal conditions and in
case of errors or disruptions.
When to use:
e When the application handles complex workflows with multiple potential failure points.
e When dealing with sensitive tasks like money transactions, healthcare data processing,
emergency response systems, complex imports, etc.
e When the product needs to comply with regulations and ensure every possible scenario
is counted.
When not to use:
e When developing a simple product or MVP.

e When there is no sensitive data or critical operations involved.
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#7 Design Review

The designer's work doesn’t end once the design is handed off to development. Designers may
periodically check and review the developed interfaces to ensure the developers adhere to the
initial design concept and follow the design requirements.

This step ensures that the application's visual aspect remains true to its original concept.

Afterwards

The approach described is flexible and agreed upon with you at the beginning of the design
phase. The exact list of artifacts may vary depending on the timeline, budget, project complexity,
and business goals.

This document is not intended to persuade you to invest in all of these artifacts but to encourage
you to explore the available options and choose those that offer the most value to your business
and project success.

We understand that finding a common language with specialists can be challenging. We hope
this document has helped you better understand our design process and the terminology we use.
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for reading!

Any gquestions? Drop us a line!

Headquarters Other ways to get in touch

One Boston Place, Suite 2602 info@sumatosoft.com
Boston, MA 02108, United States sumatosoft.com
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